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Complete Facts:

24 BUICK

e All Models Get New Look
® Special Gets V-8 Engine
® Driving the New Century




This Month’s Cover‘

Two of Buick’s new bombshells (see
page 28), a Roadmaster Riviera and a
Skylark sports-type convertible, are the
center of attraction on this month’s
cover (Ektachromes are by Walter
Farynk). Sharing the February spot-
light is a trim new Sunbeam Alpine,
complemented in Carlyle Blackwell’s
color shot by his curvaceous model.
MT'’s driving impression report on the
Sunbeam is on page 46.
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