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The worried man at the left stuffed

a big American V-8 into a slap-dash’
English chassis and managed to

sell it with a great, unfounded

reputation for performance. Now he’s |
got a new car—a good car—but
business has taken a turn for the worse.

MAGHINE IN A

Jack Griffith worries a lot. He sits in his big-buck,
plastic wood and vinyl office with the wall-to-wall
woolly rug, staring over the regulation-size executive
desk at the empty director’s table a tough putt away
at the other end of the room. He hunches over the desk
and his brow furrows and a dark stain of despair
covers his face. Then he reaches inside his mildly ir-
idescent bronze suit coat and removes, with long
gamblers’ fingers, a box of filter cigarettes from the
breast pocket of his starched white shirt, and a spark
of light comes to his button-sized brown eyes.

“T know if I can just get over this hump, the Griffith
will be a real success,” he says in a deep voice that
rises somewhere in his concave chest and makes its way
through his drooped neck, finally to exit through his
large, loose mouth that alternately patterns his young-
ish face with hopeful, almost impish smiles and ex-
pressions of eternal defeat and doom. “I think I can do
it, but I need some money fast. Now just yesterday I
had a call from a fellow who’s really interested in in-
vesting some money and this may be just the break
we need.”

Jack Griffith shows his even white teeth in a smile.
No worries now. He’s going to be all right. And then
he sits there, surrounded by 18,000 square feet of rented
one-story Long Island industrial building and the
silence begins to implode around him. Outside his office,
the voice of another man—one of three other human
beings occupying 3000 square feet of administrative
space—drones into a telephone. No typewriters clack-
ing, no intercom buzzers, no secretaries’ spike heels
pummeling the hallways, no distant tremor of pon-
derous mechanical activity from the big shop out back;
just silence that hangs in the corridors and the empty
rooms like stale cigar smoke, and the muffled, Nassau
County-nasal voice of a man on the telephone. Jack
Griffith frowns again.

His secretary comes into the room from her lonely
outpost next to the vacant reception lobby and puts a
cup of coffee on her boss’s desk. She is wearing a tight
skirt, flowered blouse and a bra that defies the natural
laws of both anatomy and gravity. Jack Griffith smiles
and the coffee brings color and hope to his face.
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The last ten months have been hell. During that
period, not one thin dime of revenue has come to
Griffith Motors, and for a small automotive manufac-
turer trying to market a sparkling new sports car, that
turns each day into a struggle for survival. The hard
times began when an equally-small British body-
builder, TVR Grantura Engineering, went bankrupt,
thereby cutting off the supply of stubby fiberglass
bodies that formed the basis for the original Griffith-

New Griffith is an attractive 2-place coupe, only 46 in. high.

TVR-Ford coupe—maybe the nastiest, ugliest and most
overrated automobile to appear since the Tucker Tor-
pedo. Jack Griffith smiles a lot when he thinks about
the old car that put him into the automobile business.
“We sold 265 of those cars, and I'll admit they were far
from perfect. But they sure put the name ‘Griffith’ on
the map.”

Rolling on a truncated 84-inch wheelbase and pow-
ered by the muscular 271-hp Ford Fairlane engine, the
original Griffith-TVR established itself overnight as
one of the fastest automobiles in the world, although
it never won a single race or had its performance docu-
mented by one reputable automotive magazine. It did,
however, capture the hearts of a sizeable number of
gullible, dim-bulb enthusiasts when Griffith began run-
ning advertisements that boasted his car would ac-
celerate from 0-60 in 4.2 seconds.

“That was a funny bit,” recalls Griffith, still smiling.
“A guy came around from a little hot rodding magazine
and we gave him a car to do a story about. So he takes
it around the block about twice and comes back into

W

Car is 68 in. wide, 175.5 in. overall, with a 56 in. track F/R.
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the office all excited about the way it accelerated.
‘Man, that thing really goes! he says. I asked him how
fast he thought it would get to 60 mph and he said,
‘well, my stop watch isn’t working right, so I didn’t
take any times, but maybe it was around four seconds.’
That was good enough for us,” says Jack Griffith, look-
ing sheepish.

Inflated by this sort of high-speed hot air, the
Griffith-TVR market boomed modestly during early
1965 and its sole owner began looking for new quarters
to replace the cramped factory in Syosset, Long Island.
He also began looking for a new car to replace his
namesake before the word spread around too far about
how abysmally bad the Griffith-TVR really was. He
found his new location easily enough and moved into
his present Plainview, L.I., location, while at the same
time considering plans to market a completely original
Griffith. In the course of his search for a new design,
Griffith met a young Canadian named Frank Reisner
who was building a reputation as the maker of custom
car bodies and components in Turin, Italy. Reisner,
Hungarian by birth and a graduate engineer from the
University of Michigan was, and is, the proprietor of
Carrozzeria Intermeccanica, a complicated but somehow
workable amalgam of local backyard craftsmen who
subcontract bits and pieces for assembly in his thriving
shop. Reisner convinced Griffith that he could produce
an all-metal chassis-body in Italy cheaper than a

Interior is well conceived, with full instruments, good seats.

similar fiberglass unit could be made in England. Reis-
ner would make them in sufficient quantities and ship
them to the United States for Griffith to stuff full of
American V-8 and market to his growing network of
dealers. Justifiably enthused about the prospect,
Griffith contracted with sometime C/D contributor, Bob
Cumberford, to conceive an all-new, two-place coupe
for introduction in late 1965 as the true and honest ver-
sion of the Griffith sports car. Cumberford, a bright,
independent former General Motors designer and
stylist, teamed up with John Crosthwaite, an English
chassis engineer with experience in such hallowed
workshops as Cooper, Lotus, BRM and Holman-Moody.
Together they laid down a slinky, well-conceived
sportster featuring four-wheel disc brakes, coil springs,
a modicum of creature comforts and room for an all-
Ford drive train.

The future looked bright for Griffith Motors, and its
owner began to formulate plans for selling about
2,000 of his new $6000 automobiles per year. The

(Continued on page 87)
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JACK GRIFFITH (Continued from page 44)

sprawling Plainview plant was be-
ginning to rattle with activity. Then
word arrived that Griffith’s sup-
pliers, the erratically operated TVR
Grantura operation, had finally
been shut down by its wealthy
but not invulnerable owner after
losing over $67.000 in its last fiscal
year, That left Griffith with at least
a six months’ gap between the time
his old car disappeared from the
market and & new one would appear.
Somehow the company staggered
through the summer and autumn of
1965, sustaining itself solely on the
prospect of Reisner’s new prototyvpes
arriving from Italy. Of course theyv
were late and when the first one did
arrive, the designers spotted over
100 detail errors that had to be
rectified before production could be-
gin. Griffith was frantically pacing
his days away—presuming prosper-
ity was just around the corner—
when a bomb from Dearborn, Michi-
gan practically blew the fieldstone
fascia off the front of the building.
The deal for Ford engines and trans-
missions had fallen through and
Jack Griffith would have to look
elsewhere for the domestically-pro-
duced drive line that formed the
heart of his high-style Italo-Ameri-
can hybrid. Disaster! Catastrophe!
Puffing cigarettes by the handful,
Griffith flew to Detroit to roust up a
replacement deal. After a certain
amount of corporate “here-we-go-
'round-the-mulberry-bush,” Griffith
managed to make a deal with the
Chrysler Corporation for 273 cubic
inch V-8s, plus automatic and
manual transmissions. The terms
weren't as favorable as those from
Ford and, to make matters worse,
Chrysler wasn’'t interested in in-
jecting the sagging business with a
critically-needed shot of money.
With about a dozen new cars sit-
ting on the vacant concrete floor in
the Plainview factory, Griffith and
his skeleton crew set about revising
the engine mounts, spring rates, in-
teriors, etc. to accept the Chrysler
components. The operation was
headed by Mark Donahue, an aspi-
rant SCCA race driver who gave up
a job as an air pollution engineer to
become — simultaneously — Griffith
Motors’ test driver, research and de-
velopment boss, shop manager and
chief engineer. Donahue’s staff con-
sists of four men—one for each cate-
gory. A Brown University graduate
in Bass loafers, a button-down white
shirt and rep tie, Donahue is an
earnest perfectionist who must solve
a nightmarish tangle of problems
before the Griffith can be produced
in quantity. “It might take four
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months to get the bugs out of the
car with the staff and resources we
have available now.,” he says with
a speech inflection and certain man-
nerisms that are reminiscent of his
close friend and racing mentor, the
late Walt Hansgen. “It's a good car,
basically. but we've got a lot of frus-
trating little difficulties to sort out,
and theyv all take time.”

Ten cars are in the shop, most of
them sitting helplessly without
wheels on the shipment dollies that
were attached by Reisner in Italy.
The hoods point hungrily at the
ceiling, waiting, waiting, waiting
for an engine—any kind of engine—
to be stuffed inside. One car, one
new Griffith. has been delivered to a
dealer—apparently with a few bugs
still lurking in its innards. and two
others are in running condition. One
is the original prototvpe and the
other is an experimental version
that carries a larger 383 cubic inch
Chrysler powerplant.

“Sure I'd do it again if I had the
chance,” says Griffith. “I'd do it be-
cause I know this is a business with
tremendous  growth  potential.”
That’s brave talk for a man who sold
a prosperous Ford agency—with
over 600 new car sales annually—to
build his own automobile, but Grif-
fith isn’'t the kind to lose faith
easily. “Look,” he says, leaning over
his desk and lowering his voice as if
the room were bugged, “this car is
perfect competition for the Jaguar—
it’s the same kind of glamorous
sports machine for the same kind of
customer who wants something
really unique. It’s got good perform-
ance, nothing great, but very satis-
factory for this kind of car, and it's
got to sell. With the kind of styling
we’'ve got and the price of six thou-
sand bucks, there just has to be a
place in the market. I'm so close to
getting this car into production that

I can taste it, but we need somebody |

to recognize its investment potential
or else we're through.™

Talking about big money comes
naturally to Jack Griffith. He comes
from a well-to-do Long Island fami-
1y and much of the six-figure inheri-
tance from his father was swallowed
up by his efforts in the automobile
business. Some of it disappeared in
disastrous promotional efforts and
poor or frivolous planning, but he
has in fact. gotten admirable mileage
from what was a relatively modest
investment in the high-powered
game of making cars. Had it not
been for his one-two punch from the
TVR blowup and the slow delivery
of his new automobiles, he might be
merrily on his way to becoming a

CONTINUED

Discover all those places
you never knew exusted'

Get more fun out of flying

with the new FLYING
TRAVELGUIDE

The first really useful guide to flying vaca-
tions! Everything you need to know about:
lodgings, restaurants, resorts, sighiseeing,
recreation, sports activities, airport facilities,
children's fun, price information, special in-
formation for the gals.

Published by the editors of FLYING Maga-
zine, the FLYING TRAVELGUIDE brings you
complete information, organized into easy to
follow form, that will make every flying trip
a wonderful experience.

® Complete area descriptions!

Pirport facilities, nearby hotels, motels, re-
sorts, restaurants, sightseeing highlights—
complete with price information!

® Handy geographical breakdown!

Listings are divided into 6 geographical sec-
tions, covering the U.S. and Bahamas!

& Quick-reference symbols!

Listings show symbols denoting the type
(and quality) of recreation and special inter-
ests at each area.

® Fun for the youngsters, too!

Special listings of children's attractions.

® Special information for the Gals!

Ideas on food and clothing suited to flying
trips.

So, whether you own a plane, rent, or fly
with others . . . the FLYING TRAVELGUIDE
is for you!

Don’t miss out! Order your copy now!

I DELUXE LEATHERFLEX-
§ BOUND EDITION —

$300 Handsome and perma-
| nent. Keeps the FLYING

prepaid TRAVELGUIDE neat and
attractive even after con-
stant use.

' Il BN B BN BN B .
FILL IN AND MAIL THIS COUPON TODAY!
l Ziff-Davis Service Division / Dept. FT l

—

589 Broadway / New York, N.Y. 10012
Roger! Send my l:opy of FLYING's 1966 TRAVEL- l
GUIDE right away!
' [J $1.25 (plus 15¢ for shipping and handling, 25¢ .
outside U.S.A.) is enclosed. Send me the regu-
lar edition.
[ $3.00 enclosed. Send me the Deluxe Leatherflex- I
I .. Bound edition, postpaid. (Allow two extra weeks

for delivery.)
B wame
CD-76 l
I ADDRESS.
ZIP
CITY. STATE CODE

PAYMENT MUST BE ENCLOSED witH ORDER. [
l----------l
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JACK GRIFFITH conmvuep

fledgling tycoon...on a bargain-
basement beginning, compared tc
such enterprises as Shelby Ameri-
can or Briggs Cunningham or Muntz
or any one of a dozen others build-
ing custom, low-volume sports cars.

Now Jack Griffith’s eyes grow
bigger behind their lenses and a
smile opens across his face. “We've
got a roadster version in the works
and then, of course, there’s the two-
plus-two and we just might stick
the Hemi in the car and we just
might . . . . Then scowls. Sadness.
Remorse. Money. None of all that
comes without the money, and if
only somebody would make some
noise out there in the shop. Just
drop a wrench. Slam a door. Start
an engine. Yeah, crank over one of
those 273s, all hooked up through
that tough-sounding exhaust system
with the four pipes sticking out
from under the bumper. Just once in

. a while to keep the ol’ boss’s spirits

up. Griffith Motors is going to make
it, but we've got to have a ltttle
action. A little spirit. C’'mon on, you
guys. Let’s give it one more try.
“My real interest is boats. I love
’em. In fact, I spend all my spare
time on our 46-foot Shepherd. It’s a
great boat, with a pair of special
Fords that Holman-Moody built up.
All air-conditioned. It’s great.” Jack
Griffith lights another cigarette,
after carefully fitting it into a black
holder with a gold rim around the
end of it. He takes a few long drags,
watches the smoke drift up toward
the ceiling, then butts it out. He
removes the cigarette and then puts
the holder up to his lips and blows
through it, like a sheriff blowing
the smoke out of a .44 Colt Army

after letting some Mexican have it
right between the eyes. “But I still
love the car business.”

Here comes his secretary with a
letter. It is from a man in the mid-
west whom Griffith has contacted in
hopes that he might be willing to in-
vest some money. His face goes
blank as he fumbles with the flap,
then the frown comes again. No
deal. “Can you imagine this? This

guy says he thinks my car is too small
and too low-priced to be successful.
Too small? It’s about the same size
as the Corvette. Is that too small?
And not expensive enough? That’s
part of the appeal of the car—the
fact that it really is a genuine bar-
gain. Look here, this guy says the
custom car he used to build (which
went out of business) was sold with
at least one-hundred per cent mark-
up. One hundred per cent? And he
thinks I should jack the price on
my car up so that I get that kind of
profit margin? That’s the beauty of
the Griffith—it’s reasonably priced,
yet it looks like a Ferrari or a
Maserati. And this guy thinks that’s
the wrong approach to make. . ..”
Maybe tomorrow, Jack Griffith.
Maybe tomorrow somebody will
come along and see the fact that you
have a very nice sports car in the
making. Maybe he will realize that
there is a great deal of dough to be
made by spending enough so that
Frank Reisner will send along the
60-odd cars he has sitting around his
place, and enough so that Chrysler
will load up a boxcar full of the
273s and run it off to Long Island.
And enough money so that Mark
Donahue can get more than four
guys working in that empty room.
The Griffith is a car of merit. It
certainly has as much merit as some
of the derelicts that sports car nuts
are buying today. ZEasily that
much—just sitting there on the
dollies with the doors and the hoods
open and the engine compartments
full of spider webs. And with a little
bit of luck, Jack Griffith, you may be
in there with the rest of the big
studs in the automobile business,

with the phone ringing and the of-
fices full of secretaries with Great
Neck accents, and oI’ Mark Donahue
out there in the shop yelling at
about 50 guys at once to get the hell
going because we've got to get 200
more cars off the line before quitting
time! Maybe. Yeah, maybe, Jack.

If it doesn’t happen, it won't be
because he hasn’t given it all he
had. And maybe a little more. ¢€fp
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